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Contained within this book are the design elements necessary to visually convey
the Imprint Engine Brand Story. While consistency is crucial, our story also relies
on a degree of adaptability and fluidity.
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Logo
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Logomark

Our logomark is the shorthand
for our brand. It's easy to
recognize, and works perfectly
as both a simple sign-off and
visual tool in a piece of our
internal communication—where
your audience might be familiar
with the context of the Imprint
Engine brand.
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Wordmark

The logotype is generally not
used without the logomark.
However, the logotype has
been optically adjusted to
ensure an even rhythm between
the letters. When possible,
use the approved logotype
as opposed to typing out the
name of the company. When
dealing with live text, do not
use the logotype, instead use
ive text.

Imprint engine
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Lockup

Our lockup is the structured
relationship between the
logomark and logotype. It is
the most common use of the
logo. It should be used for
external facing applications
as the use of the logomark
with the logotype help provide
context and establish brand
recognition.

(6] imprint engine
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Clearspace

The area around the logo
should always provide ample
space so that the balance
and wholeness of the logo are
not crowded or constrained by
external elements.

iImprint engine

The diagrams show the
correct amount of space that
should surround the logo. No
accompanying text or logos
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Color
Variants

It Is recommended to use

a full-color logo whenever
possible, as long as it does not
compromise the legibility of the
logomark.

Black or white logomarks may
be applied to any solid colored
background as long as visual
integrity and legibility are
maintained.

Whenever possible, the logo
should appear on black or
white backgrounds.

These applications reflect our
core brand values and are
suitable for instances when

a quieter brand presence is
necessary, such as a header
on a website, letterhead or
business card.

0 imprint engine
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On Screen In Print

Minimum [6] imprint engine | 25Px [6] imprint engine }0-25 IN
Sizes

To ensure readability and
legibility of the brand mark,
logotype and lockup across all
screens and digital devices
the logo should not be used at
sizes below 25px high.

Please ensure that our logos 9:41 - all ¥ &=

are not scaled below .25 inches
in height for print materials.

[6] imprint engine

[6] imprint engine

+1 612-208-8414
info@imprintengine.com

4001 Lake Breeze Ave N #400
Brooklyn Center, MN 55429
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What To
Avoid

It's crucial to maintain the
integrity of our logo to ensure
brand recognition. Our logo

Is the face of our brand, and
any unauthorized alteration
can compromise its identity.
Therefore, it's essential to not
modify our logo in any way that
hasn't been approved.

For more info please
visit [6] imprint engine.com

Do not use our logo in a sentence.

%

[o] imprint engine

Do not disproportionately stretch or warp the logo.

[0]

Do not use different colors for the logotype and the logomark.

o

[6]imprint engine

Do reposition or modify the logo in any way.

16] tmprint PSS

Do not stylize or alter the logo including tilting, outlining, adding @
drop shadow or bevel, or any stylistic effect.

Do not place the logo over images which make the logomark

illegible or use in any color other than white or black when being
placed on top of an image.

Imprint Engine Brand Identity System | Logo | Guidance
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Primary

Color
Palette

Our color palette consists of
three primary swatches in
Imprint Purple, Graphite and
White, accompanied by two
complimentary colors.

When designing for print, try

to ensure you test each color
by printing out proofs before
sending off for production. RGB
and CMYK color values rarely
match perfectly, and always

: : : HEX 5A3293
require somg adjustments in RGB 90 50 147
each scenario. CMYK 809700

PMS 2089 C

Complimentary

HEX FFOO17

RGB 255 0 23
CMYK 0100980
PMS BRIGHT RED C

Primary

HEX 212121

RGB 33 33 33
CMYK 72 66 6573
PMS 419 C

HEX OODCFA
RGB 0 220 250
CMYKS9060
PMS 311C

Primary

HEX FFFFFF
RGB 255 255 255
CMYK0O0O0O

Complimentary

Imprint Engine Brand Identity System | Color | Palette

Creatively Reliable.

Imprintengine.com

12




o]

What To
Avoid

Solid color - Use color boldly
in application to create space

Creatively
Reliable.

: . . . Colored Text - To ensure clarity and legibility, it's best to avoid
and impact, with big hits of using color for the body of the copy or written content (graphite
white and big hits of black. or white only). However, for emphasis or hierarchy, headline or sub-

) ) header text may be presented in a different color (sparingly).
Select colors that align with ybep (sparingly)

the tone or theme of the
communication.

For digital interfaces, apply
color consistently, distinctively
and intentionally, to accent
specific elements such as
buttons, text highlights or
media tags.

Gradients - Only approved
gradients are allowed. Just as
solid colors, red with turquoise

can only be paired when purple

IS iNn use. Gradients - Avoid using gradients in any form of text or logo, as it Assets - Do not alter the color of our assets. Maintaining the Effects - Do not add diistressing effects to-eur brand. colors. -
can negatively impact readability and compromise visual clarity. original color integrity ensures consistency and brand recognition. Preserving the original appeargnce of our brand colors maintains
consistency and vi}srﬁgl integrity.\ e

—

™

. - #

-
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PO p pi n s (contingent)

While Gilroy is primary

recornmended font for Poppins Thin ABCDEFGHIUKLMNOPQRSTUVWXY/ Poppins SemiBold ABCDEFGHIJKLMNOPQRSTUVWXYZ
consistent branding across abcdefghijklmnopagrstuvwxyz abcdefghijklmnopqgrstuvwxyz

all channels, there may be
situations where it is not

feasible or available. In such Poppins Bxtralight ABCDEFGHIJKLMNOPQRSTUVWXYZ Poppins Bold ABCDEFGHIJKLMNOPQRSTUVWXYZ

scenarios, Poppins serves as

a reliable contingency font abcdefghijklmnopgrstuvwxyz abcdefghijkimnopqgrstuvwxyz

option.

Poppins Light ABCDEFGHIJKLMNOPQRSTUVWXY/Z Poppins ExtraBold ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz abcdefghijkimnopqrstuvwxyz

Poppins Regular - ABCDEFGHIJKLMNOPQRSTUVWXYZ PoppinsBlack ~ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz abcdefghijkimnopqrstuvwxyz

Poppins Medium  ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
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Leading

Leading (Line-height) is the
space between baselines and
it determines the legibility and
readability of the typography
and also impacts the strength
of voice.

As a general rule of thumib, the
ine-height of text should be
reduced as the size of the text
increases. For body text, the
ine-height should increase to
give the texts room to breath
and space for the reader’s eye
to rest.

Please refer to the typography

scale on the next page for line-
height values corresponding to
your chosen type size.

100%

Imprint Engine is a platform-driven,

full service brand experience agency.

120%

At Imprint Engine, our brand is a promise we make to all our
clients, one we look to fulfill at every interaction. Internally, our
brand promise is reflected in how we approach our daily work.

140%

Imprint Engine is a business that never stops charging forward, whether we're refining

our offerings, building partnerships with new customers, or expanding globally. As the
business grows, it's essential that our brand evolves alongside it, and our goal is to
ensure that this evolution captures the attention of new audiences while keeping existing
customers loyal and satisfied.

Imprint Engine Brand Identity System | Typography | Leading Creatively Reliable. imprintengine.com
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What To
Avoid

It is advisable to avoid center-
aligning lengthy paragraphs

of text. If center alignment is
necessary, it is recommended to
justify the text with the last line
aligned to the left or right.

A rag is the uneven side of @
paragraph — most often on
the right side when text is
left-aligned. Always look for
opportunities to improve rags.
A good rag is one where the
ines move in and out in small
increments. A bad rag creates
distracting shapes of irregular
white space in the margins
where line breaks are varied
and inconsistent.

We strive to be known as the most trusted
and innovative merchandise agency on
the market. We are the one-stop shop that
cutting edge companies can count on to

create jaw-dropping branded experiences.

Tall Leading - Avoid extremely tall leading for both heading and

body text as it can hinder readability and hinder visual flow.

We strive to be known as the
most trusted and innovative
merchandise agency on the
market. We are the one-

stop shop that cutting edge
companies can count on to
create jaw-dropping branded
experiences.

Wide Tracking - Avoid overly wide tracking. This refers to the

increased spacing between characters

V\/e strive to be know S
% NN v%n | mercjE d|sec% en%yo

? marke e are the one-s shop thot
Cu tmégewgec om o%esc ndg unt on to
creqgt dropping pranded experiences.

Tight Leading - Avoid overly tight leading wish crashing ascender
and descenders, for both heading and body text.

%

We strive to be known
as the most trusted and
innovative mcrchandise
agency on the market.

Mixed Weights - Avoid combining mixed weights, italics or fonts in

a single headline. *Two weights are acceptable in one headline.

We strve to loe known as the most trusted ond innovaitive
merchandise agency onthe market. Ve are the one-
stop shop that cuting edge companies con count onto
credte jow-aropping branded experiences.

Tight Tracking - Avoid overly tight tracking with crashing glyphs.

This is referring to the reduced spacing between characters.

WE STRIVE TO BE KNOWN AS THE MOST
TRUSTED AND INNOVATIVE MERCHANDISE
AGENCY ON THE MARKET. WE ARE THE
ONE-STOP SHOP THAT CUTTING EDGE
COMPANIES CAN COUNT ON TO CREATE
JAW-DROPPING BRANDED EXPERIENCES.

Case Capitalization - Do not set headlines in all caps. Our brand

language sets headlines in title case capitalization.

Imprint Engine Brand Identity System | Typography | Guidance
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